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Illinois Opioid Crisis Response Advisory Council 
 Public Awareness & Education Committee Meeting 

June 25, 2020  
MEETING MINUTES 

Chair: Karel Homrig 
Committee Members on the Call: Kim Zambole, Cat Lewis, Trenda Hedges, Shannon Kopp, 
Brett Opie, Dawn Connerton, Donna Nahlik, Kayla Pacton, Martin Clancy, Hannah Warren, 
Luke Tomsha, Lindsey Wilson, Juliana Harms, Becky Doran 
SUPR and AHP Representatives: Kathleen Monahan, Rafael Rivera, Sue Pickett, Lauren 
Pass 
Welcome and Introductions 
Karel Homrig welcomed the group. The goals for today’s call are to discuss messaging 
strategies to inform recommendations for the next SOAP.  
Video: How to Tell Stories That Change People 
The group watched a short video on evidence-based public messaging to inform their work: 
https://www.youtube.com/watch?v=wVAv_xlysiM&t=1164s. Key insights from the video 
included: 

• Use human stories to change health behaviors by motivating the target audience to view 
their world differently. Effective messaging helps reduce the burden to change by invoking 
three types of change: 1) change of knowledge, 2) change of environment, or 3) change of 
norms. Challenging norms is a powerful way to get people to challenge the way they think 
about their behavior. 

• When a health campaign looks like the healthiest in our community, it can reinforce harmful 
disparities; stereotypical images don’t challenge unhealthy norms and tell people that health 
isn’t for them. They don’t perceive the message to be speaking to them. What is needed 
instead is messaging that combines unique and relatable values with health behaviors 
modeled by someone similar to the target audience. A powerful example is someone who 
doesn’t seem like they are the ideal candidate for a specific healthy behavior and have them 
talk about why they choose to enact that particular behavior. 

Discussion: Evidence-Based Public Messaging 
The group agreed that two recommended topics for public messaging for the next SOAP are 
harm reduction and stigma.  

• The group noted that the general public’s knowledge of harm reductive is poor. For many 
people, harm reduction carries negative connotations the benefits of harm reduction 
interventions, such as needle exchange are poorly understood. Potential targets for a harm 
reduction messaging campaign include schools, parent-teacher organizations, and first 
responders in rural areas.  

• It was suggested that messaging that focuses on the ways in which stigma impedes 
recovery would be useful. Drug Policy Alliance’s Safety First program might be a good 
model for this stigma-related messaging. It was noted that there are several best practices 
that are research-informed regarding public messaging and stigma. Patrick Corrigan and his 
research team at the Illinois Institute of Technology could be a valuable resource for 
developing recommendations for this messaging.  

https://nam01.safelinks.protection.outlook.com/?url=https%3A%2F%2Fwww.youtube.com%2Fwatch%3Fv%3DwVAv_xlysiM%26t%3D1164s&data=02%7C01%7Cspickett%40ahpnet.com%7C65504e8201ac465a1ea008d817c05b6c%7C114781441f1e4831b0bca3b55ed9b137%7C0%7C0%7C637285462231367629&sdata=BfEQn0S4Kuk7%2BISRfYi5mnGM9vaipXeES7K3fjJT1Ys%3D&reserved=0
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• Committee members noted that several groups throughout the state are currently planning 
or conducting public messaging campaigns on harm reduction and stigma: 1) there is a 
campaign via a back-to-school seminar with 1500 participants about Narcan availability in 
schools; 2) the regional SAMHSA office is developing a messaging campaign on stigma 
reduction; 3) another stigma reduction campaign is being developed by the ROSC council; 
4) the Illinois Helpline has also been developing stigma reduction messaging to communities 
and promoting syringe services. While that campaign is already in process, the Helpline is 
open to recommendations for future messaging efforts.  

o The group recommended finding out the specific messaging for campaigns impacting 
Illinois, what their audience segmentation is for their messaging, and developing 
complementary messaging that will work synergistically with those campaigns.  

• The group recommends that the next SOAP’s public awareness education strategies focus 
on stigma and educating the public about harm reduction. Based on the video and group 
discussion, the group recommends developing targeted messaging to reach a subgroup of 
the general public that needs to receive it the most, but the group did not identify which 
subgroup(s) should receive these messages. 

Next steps and Adjourn 
• The group will explore stigma and harm reduction best practices. The goal of the next 

meeting will be to outline a short list of best practices that will be reviewed by the committee 
and include resources to facilitate messaging.  

• Recommendations and resources to be reviewed at the next committee meeting can be sent 
to Sue Pickett at spickett@ahpnet.com. 

mailto:spickett@ahpnet.com

